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Action Plan for - <<year>>

Bring in changes

Is it want we want?

Does it represent us well?
Lasting impression?
Ideas for improvements?

Review corporate presentation
-Content

- Message

- Language

- Design/colors

-Bring in changes
- Proof print




Fareign Afuirs of the Netherlands

Are you too busy to improve?

We are
too busy
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DIRECT approach

Final user of services (any industry)

A single, concise statement indicating your competitive advantage.
More distinctly, it is a simple and short sentence which tells prospective
customers why a product or service is unique and su perior from its competitors.
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Warning: if anybody can use your USP, it is
not a USP — no point of difference.




